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* |n 2012 we started with a new questionnaire in a way that should make it possible
to compare the result more easily over the forthcoming years and especially to be
able to show trends in developments within our industry

* The 2014 questionnaire therefore was basically the same as the one in 2012 and
2013

* De numbers shown are the answers given in 2012 (years 2010 & 2011), the answers
given in 2013 (year 2012) and the updated answers from this year (years 2013,
2014 and 2015)
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Results
* Number of Answers: 36 (from 9 countries)
 No answer from: Belgium, Denmark, Finland, Poland and

Sweden
e A copy of the results will be made available to the national
associations
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Service share
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Competition
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Direct sales
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Internet sales
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