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Agenda 

I. Trade Program Review 
II. Residential Program Review 
III. BHMA Member Marketing 

Tools 



Trade Program 
Review 



Bylines 

“Examining Builders Hardware Past, Present and Future” 
February 2016 

By: Mike Tierney 



Bylines 

“What Every Hardware Manufacturer Must Know:  
The Importance of Product Certification”  

April 2016 
By: Mike Tierney 



Bylines 

“Measuring the Sustainability of Builders Hardware” - Cover Story  
September 2016 
By: Mike Tierney 



Upcoming Byline(s) 

Topic: Specialty Hardware for Schools 
 
Byline: John Woestman 
 
Pub. Date: December 2016 



Press Release Placements 

“Dave Borgmeier of Schiller 
Architectural Hardware 

Honored with 2016 BHMA 
Award of Excellence” 

 
April 2016 



E-Newsletter 



“About BHMA” 
BHMA staff created a comprehensive document that outlines our activities 
and emphasizes the importance of BHMA’s work in the standards and 
codes arenas. The ‘About BHMA’ PowerPoint is designed to help members 
and prospective members better understand who BHMA is and what we 
do, and is available on the Members Only section of the BHMA website. 
 



BHMA Sustainability 

Product Category Rules: FAQs 
In 2014, in conjunction with the publication 
of the North American PCR for Builders 
Hardware, BHMA created a ‘BHMA 
Sustainable’ logo and web page to explain 
the PCR and how it benefits our members.  
 
This year, BHMA updated this section of our 
website to include a document containing 
Frequently Asked Questions about PCRs as 
we prepare for the publication of a new 
PCR for Power-Operated Pedestrian Doors 
and Revolving Doors. The document is 
available for download and provides 
answers to some of the most common 
questions on this topic. 



LinkedIn 

29,000 
Organic Impressions 

328 
Followers 

1.33% 
Engagement Rate 

34% increase 
over previous 

period 

26% increase 
over previous 

period 

66% of followers 
are manager or 

senior level 
employees 

Average 
company page 
engagement 
rate: 0.054% 



LinkedIn 
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Organic Impressions 

Organic impressions signify how many  views BHMA’s LinkedIn page 
and posts received without using ads to promote it. 



LinkedIn 
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Followers 

Followers indicate the number of followers of the BHMA LinkedIn 
company page.  



LinkedIn 
Most popular posts include: 
 

• Industry story about 
classroom barricade issue 

 

• Link to BHMA’s new officers 
press release online 

 

• Third-party story about 
standardizing door 
schedules 

 

• Link to BHMA website’s 
informational overview on 
standards 

 

• General construction 
industry news 



 
Residential Program 

Review 



Overview 

The BHMA Residential Subcommittee is currently 
wrapping up Phase 1: The Pre-Launch and moving into 

Phase 2: The Launch. 



BHMA Certified 
Secure Home Label 



BHMA Certified 
Secure Home Label 

English 

French Spanish 



Requirements for Use 



Requirements for Use 



SecureHome.org 



Secure Home Logo 



Marketing Toolkit 

• Infographic(s) – To help consumers and trade professionals 
easily understand how to read the label, and what to look for 
when purchasing certified hardware 

 

o Look for the Label 
o Assessing Your Need  

 
 

• FAQ Sheet – Common questions about the residential 
program, with answers for quick reference  

 
 
• Press Release – A fill-in-the-blank news release for retailers to 

customize and distribute to customers and/or local media 
 
 

Available on www.securehome.org  
 

http://www.securehome.org/


Look for the Label 



Assess Your Need 



Next Steps 

Trade & Retailer Education 
o Direct Mail Campaign 

o Trade Show Collateral 

o Press Release 

o Bylined Articles 

 

Consumer Education 
o Press Release 

o Syndicated/Wire Releases 

o Educational Video 

o Social Media Program 

 



BHMA Member 
Marketing Tools 



Available Tools 

‘About BHMA’ PPT 



Available Tools 

Hardware Highlights 
One-page summaries of each 
of BHMA’s 38 standards, for 
quick reference. 
 



Available Tools 
Infographics 



Available Tools 
Educational Video 
 
 

https://www.youtube.com/watch?v=43z9I3QEZZU  

https://www.youtube.com/watch?v=43z9I3QEZZU
https://www.youtube.com/watch?v=43z9I3QEZZU


Available Tools 

FAQ for Product Category Rules 
 



Thank you. 


